
A people 
company 



For us, being an  
entrepreneur  

means being close  
to people.
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FOREWORD

»One of our great strengths is that we have 
remained a family company that accepts 
responsibility in spite of our growth. We 
stand for values that do not appear on the 
balance sheet and are developing on a 
highly successful course independently of 
banks or investors. Humanity, close contact  
and personal responsibility are aspirations 
that are embodied by a large team who is 
willing to continuously change and improve. 
Our employees should make their own 
decisions and be involved in shaping our 
company. The best basis to demonstrate 
our performance and develop products 
that contribute to people’s well-being.« 

Monika Wörwag  
and Dr. Marcus Wörwag,  
Managing Directors  
of WÖRWAG Pharma



KOLUMNE
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A strong vision  
doesn’t need any 
grand statements:  
getting closer –  
helping better.

1 2

Responsibility: partner- 
ship-based, independent 
and reliable – we therefore 
work together with 
doctors and pharmacies 
to ensure the satisfaction 
of our shared patients.

Performance: fast, flexible  
and committed – this 
allows us to identify trends  
at an early stage, keep 
hierarchies within the team  
flat and develop high- 
performance products.

3

Identification: motivated, 
collegial and value- 
conscious – we therefore 
look for the very best 
solution as a team that is 
close to the needs of our 
customers. 
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OUR VISION – OUR MISSION

The DNA of WÖRWAG Pharma –
our brand values.

Our company is like a personality with its own character. Our actions  
are only strong and credible if we keep our promises. We want to be  
a reliable partner to support the people and someone who is familiar  
with their needs and knows how we can best help.
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Of course we want to grow, but in  
a way that suits us. It is essential  
to continuously improve as a company.

The management team:   
Dr. Marcus Wörwag, Monika Wörwag  
and Gerhard Mayer

OUR COMPANY – OUR PERFORMANCE

WÖRWAG Pharma also strives for profitable 
growth and aims to improve its performance 
because a company is only strong if its  
performance is on track. But we want to do 
things our way. Growth for us is not just an end 
in itself, but has to be part of our philosophy.  
An international presence, but independent. 
Globally active with a large team, but always 
focusing on the individual. Close to the needs 

of the people and therefore successful in the 
long term as a result. We are continually  
developing our product range of preparations  
for polyneuropathy and increasingly important 
biofactors – this is the basis of our success. The 
continuous improvement in terms of the quality 
of medicines and active ingredients through 
intensive research ensures that this success will 
continue.

Growth in turnover from 2002 to 2017
Figures in € million
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OUR COMPANY – OUR TEAM

The team grows with its  
responsibilities, the company  
grows with the team.

It is easy to identify with something to which you 
yourself have made a significant contribution. 
That is why we encourage personal responsibility 
and promote an entrepreneurial mindset 
among our employees. Cooperating closely 
and on an equal footing with each other and 
working as part of a friendly and respectful 
team are the hallmark of the cooperation in our 

large team. Flat hierarchies help us to find 
efficient solutions and we are motivated and 
value-conscious when tackling challenges 
together. The fact that we have not forgotten 
our origins and still adhere to this philosophy 
today also makes us strong as an internationally 
active company.

approximately 60  
sales employees  
in Germany

nearly 200 employees at 
central office in Böblingen

about 720 employees working in 
international business
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KOLUMNE

For me,  
team spirit  

means inspiring  
each other.
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Every great 
development has  
simple beginnings.

Opening of the city  
pharmacy in Stuttgart- 
Zuffenhausen

Opening of the 
city pharmacy in 
Stuttgart- 
Zuffenhausen

Company founder 
Dr. Fritz Wörwag

Generational  
change: Monika  
Wörwag and Dr.  
Marcus Wörwag  
take over manage-
ment of the 
business

Expansion of inter-
national markets in 
Eastern Europe and 
Central Asia

WÖRWAG Pharma‘s 
German generic products 
bundled in AAA 
Pharma GmbH

Foundation of sales 
companies in Russia, 
Poland and Peru

Relocation to the 
current company 
headquarters in 
Böblingen

Expansion into South 
America and Asia

Start of the marketing 
and development of 
biofactors in Germany, 
such as Magnerot 
Classic, Milgamma, 
Thiogama

Start of international 
expansion in Hungary 
and the introduction 
of the Generics 
product line with 
the product 
Captogamma

since

since
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OUR PAST – OUR FUTURE

New destinations for high-performance products.

The city pharmacy in Stuttgart-Zuffenhausen, where it all began, is still 
part of our company and an essential element of our philosophy. Even 
although we are now represented in more than 30 countries because of 
successful market launches and have a large number of employees 
around the world who work in our team, our origins remain an important 
point of reference. They give us the solid footing that we need to shape 
the future to develop new ideas in a spirit of openness – with contemporary 
products, a professional advisory service and partnership-based  
cooperation.

Existing markets in  
over 35 countries.  
Our aim: expansion in Latin  
America, Asia and Africa.
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OUR RESPONSIBILITY – OUR PRODUCTS

Get well and stay 
healthy with our 
biofactor products.

Each and every one of us has an important 
responsibility. This is why our newly-developed 
products must comply with the strictest  
standards. In addition to preparations for poly-
neuropathy, since the company was founded, 
these have mainly been biofactors – vitamins, 
minerals and trace elements. They form the 
focus of our product range because they play 
a vital role in the human body. Our successful 

market launches, such as Milgamma,  
Magnerot and B12 Ankermann as well as  
Vitagamma, Thiogamma and many others, play 
a critical role in ensuring that all metabolic 
processes run smoothly and the organs function 
perfectly. They are of vital importance for 
maintaining people’s health, but they are also 
used successfully today for natural and  
supportive therapy.

Our biofactors are setting  
new standards.

Diseases concomitant 
with/secondary to 

diabetes

Neurological  
disorders Women’s health Mental fitness

Healthy immune 
system

• B12 Ankermann

• Magnerot

• Milgamma 

• Syntrival

• Thiogamma

• Vitagamma

• B12 Ankermann

• Milgamma 100 / 300

• Milgamma  N / NA

• Ferro-Folgamma

• Magnerot

• Osteo Aktiv

• Vitagamma

• Zinkorot

• B12 Ankermann

• Magnerot 

• Milgamma

• Vitagamma 

• Injectables

• Lagosa

• Thiogamma

• Vitagamma

• Zinkorot

1 2 3 4 5
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OUR ASPIRATIONS – OUR QUALITY

Extensive research  
precedes excellent results.

We have been investing in science and research 
since WÖRWAG Pharma was founded.  
International clinical studies, expert meetings 
and symposia as well as close cooperation  
with research laboratories are an obvious 
commitment on our part in order to provide our 
patients with the latest and best therapeutic 
approaches. The active ingredient benfotiamine 
in particular, which has been further developed 
by the company founder Dr. Fritz Wörwag to 

become a milestone in the treatment of  
diabetes-related conditions, is more relevant 
today than ever. With the increasing number of 
diabetic cases, it provides complete protection 
against the frequent vitamin B1 deficiency. We 
are particularly active in this field of research to 
ensure that doctors, pharmacists and patients 
will still be able to rely on excellent and effective  
medicines of the highest quality in the future.

Our commitment is setting  
an impetus for the future.

The Fritz Wörwag Research Prize is 
awarded to scientists and researchers 
who work on clinical applications for 
biofactors.

Company founder  
Dr. Fritz Wörwag
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KOLUMNE

For me, research  
means bringing the 

future closer.



KOLUMNE
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OUR RESPONSIBILITY – OUR CUSTOMERS

Cooperation on an  
equal footing with a  
common future in mind. 

We treat our partners, doctors and pharmacists 
in the same way as we regard our individual  
patients – with one-to-one contact and always 
on an equal footing. We want our partners not 
only to count on WÖRWAG Pharma’s high- 
performance and effective medicines, but also 
to be able to rely on the company’s personal 

support, expert advice and dedicated  
service. In addition, one thing is very important 
to us: joint discussions in which we have the  
opportunity to develop solutions together, with 
the aim of putting our common interests first: 
the well-being of our patients.

Questions and queries? 

You have questions concerning  
specific topics or would like more  
detailed information? 

Simply give us a call on: 
+49 (0)7031 62 04 - 0 
or send us an email:  
info@woerwagpharma.com

www.woerwagpharma.com
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OUR RESPONSIBILITY – OUR COMMITMENT

People are our focus.  
We accept responsibility.

We accept greater responsibility over and 
above patient care through effective medicines. 
Supporting social projects, whether it’s in 
Africa, our native region or elsewhere in the 
world, is an integral part of being a company 

with a sustainable business approach in our 
opinion. We have been supporting aid projects 
in Tanzania for many years, for example by 
providing reliable water and energy supplies 
and building vocational schools.

A reliable power supply, clean drinking 
water and a training project for street 
children: social commitment



Close to  
the people, for  

the people.



WÖRWAG Pharma GmbH & Co. KG
Calwer Strasse 7
71034 Böblingen  
Germany

T +49 (0)7031 62 04 - 0
F +49 (0)7031 62 04 - 620

info@woerwagpharma.com
www.woerwagpharma.com
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